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OF ITS OWN
;A transcendent 

of artwork

As a graphic designer, I always appreciate the 

process of making. My strength throughout my 

projects is that I always love to come up with 

concept and story behind my work. It has to 

have a process in order to be the final one. 

Giving a story and meaning behind each design 

that I made gives the work a sense of life. That 

it is not only an artwork, but it is something that 

speaks to you, tells you a story and give you 

meanings with the world of its own. 

The Story.

A WORLD
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Islamic School-

Binus Northumbria 

School of Design

-Graphic Design and New 

Media
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Graphic Designer - FUSE

Anual music festival of 

Binus 

International

Packaging Design - 

Minyak Goreng Pyramid

Real client project

Freelance Photographer

.SKILLS Adobe Illustrator

Adobe Photoshop

In design

After Effect

Lightroom

Imovie

Organized

Adaptive

Commited

Service Focused

On time

Branding

Layout

Web

Illustrations

Photography

Typography
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FASHION 
EDITORIAL.

Photography

The fashion editorial project was held 

in 2019. It was my biggest project in 

studio photography. With collabrotation 

with Binus Northumbria’s fashion 

student.

Since in fashion editorial there must be 

a story within the scenes, I portrayed a 

young Javanese prince who is about to 

rule the kingdom shortly after his dad, 

the king, passed away. Ready or not he 

must be ready to rule the kingdom.

Therefore, he pushed himself into a 

confident, brave, and wise leader. Other 

than that, the prince that is soon to be 

king must be ready to protect the 

kingdom. 

The expression and the poses during 

the shot were to emphasize his 

confidence, bravery and a wise man he 

is. To show the world the face of the 

new leader of the kingdom.

)*
Concept

Process
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List of Equipment1TěĂě�&GěCKĚS

Personal Black-Gold 
French Doublet

Imperial Austrian 
Order of 

Franz Joseph Sash 
(Commander’s Cross)

Stagen Fabric

Prince Mangkubumi’s 
Metorite Keris

Crest of the Royal 
Family of Surakarta

Crest of the Royal 
Family of Surakarta

Swarovski-crystal 
Embroidered 

Blangkon

Sidomulyo Batik

Sidomulyo Batik

Satrio Manah Batik

Sony A7rii

Canon 24-70 f2.8 converted with sigma 
mc-11

Beauty dish, strip boxes, soft boxes, 
and standard reflector

Brown



.KIJěKNI�&KCIRCMList of Properties

Book replica

Carpet

Fake apples

Vintage candle holder

Vintage container

Vintage clock

Vintage globe

Wayang Gunungan

Wooden chair

Wooden table

Prince Mangkubumi’s 
meteorite Keris
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LIGHTING
PATTERN.
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The lighting pattern project was held in 

2019. It was my first time 

experimenting with lights and colors 

using color gels.

I intended to portray a youthful woman 

going out at night in the city, 

surrounded by neon signs of bars and 

restaurants in which their vivid colours 

reflect upon her face.

The idea came from seeing Tokyo at 

night with its neon lights. By seeing it, it 

makes me want to experiment with 

colors in the lighting pattern.

)+
Concept

Process



COMMERCIAL
SHOT.
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The beauty shot project was held in 

2019. The shot were to train me in my 

commercial shot skill. The shot was 

applicated to Garnier’s micellar 

cleansing water.

Since the beauty shot is for a micellar 

cleansing water, The model will be in 

makeup only half of her face and the 

other half is clean (without makeup).  

To emphasize the quality of the micellar 

water in removing the makeup. 

Element of exaggeration was applied to 

the concept by the half clean (no 

makeup) and half with makeup to the 

miccelar water’s quality in removing 

makeup (the half with not makeup). 

This is to promote the product itself as 

it is for a commercial.

),
Concept

Process



Book
Design

TYPO-
GRAPH-
ICAL
BOOK

The Book of 
Paul Renner
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The book of Paul Renner was made in 2020 during the 

Covid-19 pandemic. The book was made in digital 

version. However, it is also felxible for printing.

It is a typographical book about Paul Renner, the 

creator of the typeface Futura. The font Futura is my 

personal favorite font. I’ve been using the font in  

many of my project. Doing the project is much more 

fun and encouraging as i have personal feelings that 

attached to me towards the font and the artist.

The book’s layout, style, color selection and elements 

are all created accordingly to Paul Renner’s style. 

Minimalistic, geometrical shapes, and primary colors 

are the main elements in the book.

 

Concept.
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Operation
Jungle
Rescue

)+

INTERACTIVE
CHILDREN
BOOK

d
e
si

g
n
 p

ro
ce

ss
.

The Operation Jungle Rescue book was created in 

2019. The illustration in the book is my personal 

illustration style that i’ve been experimenting on. My 

illustration style plays with colors and pattern.

The book is an an illustrated children book for age 7+ 

where the reader could choose their own story to 

rescue a doctor in the jungle. In some pages there 

will be a decision-making part and the choices leads 

to different page with different stories and endings. 

There are three storylines inside the book.

 

The idea came from Netflix’s ‘You vs Wild’ which is an 

interactive series. The characters inside the book are 

fictional accordingly to my illustration style. Lastly, the 

colors used in the book are all my personal

 color experimentation.

 

Concept.
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Plan

Inner front 
sleeve

Colophon. (1 
page)

Title page (1 
page)

Intro (1 page) 

Story  (11 
spread)

About the 
illustrator 
(1 page)
Inner back 
sleeve 
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Color 
Palette



Daily
Routine
for Kids
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ACTIVITY
CHILDREN
BOOK
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The Daily Routine for Kids is my first illustrated book. 

The book was created in 2019. Within this book, is my 

first ever digital drawing/illustration.

The book is a children activity book, tells a story about 

a twin that is going through all of their daily routines 

from morning until night time. Inside the book, there 

are stories, games, and knowledgable activities 

for kids.

 

The idea came from my little nephew and niece that 

loves to spend their weekend at my house. Their stay 

tells me the daily routines of a 5 year old.

The style and elements inside the book are all my 

first experimentation in my design and 

illustration style. 

 

Concept.



TRAVEL
MAGAZINE

Journey:
Pet Travel
Magazine
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Journey: Pet Travel Magazine was my first project on 

book layout. The bookgazine was created in 2019. 

The bookgazine includes information on pets, mainly 

cats and dogs. It includes information about traveling 

with pets in Jakarta. Focusing on locations, rules, and 

highlights of traveling with pets in Jakarta.

 

The idea came from my personal life where i live with 

seven cats and two dogs. With all of my pets, it 

inspired me to create a bookgazine that is beneficial 

to pet owners that wants to travel with their pets. 

It is also to promote pet friendly places in Jakarta as 

there are not many place that are pet friendly. 

 

Concept.



Packaging

Smoketura CIGAR

PACKAGING
15 16
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CONCEPT
The Smoketura project 

was held in 2019. It 

was my first 

packaging design 

project.

I Chose the font 

‘Futura’ since it is my 

personal favorite font.

Then the idea of 

‘Smoketura’ came 

along after deciding 

what product to focus 

on; Cigar : 

‘Smoke”tura

I was focusing on 

combining futura’s 

futuristic and 

simplistic shape with a 

luxurious, traditional 

cigar product.
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The Framework

17 18

D
ES

IG
N

 P
R

O
C
ES

S



Branding
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The Pine Forest Villas

The Pine Forest
V I L L A S

A place like home, re!ned by nature
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V I L L A S
A place like home, re!ned by nature

Jl. Curug Panjang, Cilember, Kec. Cisarua, Bogor, 
Jawa Barat 16770
 

+62 817-9190-860

thepineforestvillas@gmail.com

facebook.com/thepineforestvillas

@Thepineforestvillas

The Pine Forest
V I L L A S

A place like home, re!ned by nature

Jl. Curug Panjang, Cilember, Kec. 
Cisarua, Bogor, Jawa Barat 16770
 

+62 817-9190-860
thepineforestvillas@gmail.com
facebook.com/thepineforestvillas
@Thepineforestvillas

Name
Company
Address
Postal Code

Dear Mr. Pine,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros 
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril 
delenit augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 

Regards,

Name
Title
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The Pine Forest
V I L L A S

A place like home, re!ned by nature

The Pine Forest
V I L L A S

A place like home, re!ned by nature

Jl. Curug Panjang, Cilember, Kec. Cisarua, Bogor, Jawa Barat 16770
 +62 817-9190-860

thepineforestvillas@gmail.com
facebook.com/thepineforestvillas

@Thepineforestvillas
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Jl. Curug Panjang, Cilember, Kec. Cisarua, Bogor, 
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+62 817-9190-860

thepineforestvillas@gmail.com

facebook.com/thepineforestvillas
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The Pine Forest

V I L L A S
A place like home, re!ned by nature

Jl. Curug Panjang, Cilember, Kec. Cisarua, Bogor, Jawa Barat 16770
 +62 817-9190-860

thepineforestvillas@gmail.com
facebook.com/thepineforestvillas

@Thepineforestvillas

CONCEPT
The Pine Forest Villa has the concept of "coziness" to provide 
comfort for lodging in a forest. The "Coziness" and "Nature" are 
represented by the architecture style  of the villa, which mainly are 
made in wood. This is to attract families/groups who would enjoy 
nature and outdoor activities.

The Pine branding project was held in 2020. After conducting some 
research about The Pine, the design strategy was focusing on its 
surroundings, atmosphere and icon structure. 

The keywords for The Pine are: cozy, forest and family friendly

The Pine Forest
V I L L A S

The Pine Forest
V I L L A S

A place like home, re!ned by nature
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Initial
    sketches



Chosen ideas

The concept behind these 
ideas are mainly describing 
the three identity of the 
brand; a wooden house, 
with nature surroundings 
and pine trees. The strokes 
are meant to avoid strokes 
that are too sharp, and more 
into flowing and rounded to 
emphasize the comfort and 
cozyness of the villas.

1 2

Developing chosen ideas: I developed four chosen 
ideas into two ideas. 
combining idea 3 with 72 
(1) and idea 4 with 26 (2). 

1 2 3

I developed idea 1 by 
changing the position of the 
pine tree (1).

I developed idea 2 by 
simplifying the idea into 
two ideas (2&3).



Before

After
1 2

1 2

I developed idea 1 by 
forgetting the shape of the 
circle and tried to put the 
house inside pine trees (1).

3

I developed idea 2 by 
changing the position of the 
pine. I connect the pine to the 
roof of the house to give a 
sense of ‘flow’. The shape is 
also rounded to avoid sharp 
edges. These to emphasize 
the cozyness.

The two ideas are 
narrowed into one. I 
developed the idea by 
trying to find a better shape 
of the pine, maintaining the 
shape of the house.

Attempts of 
the pine tree’s shape:



Before After

The last idea 
development.

Final idea. Moodboard 1



Moodboard 2

Color
 scheme

R: 52
G: 37
B: 32

#342520

C: 57
M: 70
Y: 70
K: 70

Pantone: P 24-79 C

R: 123
G: 102
B: 96

#7B6660

C: 46
M: 56
Y: 56
K: 20

Pantone: P 42-72 C

R: 196
G: 171
B: 168

#C4ABA8

C: 21
M: 33
Y: 28
K: 0

Pantone: P 76-33 C

R: 91
G: 102
B: 107

#5B666B

C: 67
M: 50
Y: 48
K: 19

Pantone: P 43-1 C

R: 91
G: 102
B: 107

#5B666B

C: 67
M: 50
Y: 48
K: 19

Pantone: P 43-1 C

R: 234
G: 237
B: 238

#EAEDEE

C: 7
M: 3
Y: 4
K: 0

Pantone: P 65-6 C

Final
 design



UI/UX
Layout

UME Asia 
Web Design
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CONCEPT
The mobile web 

design for UME Asia 

project was held in 

2020 during the 

Covid-19 pandemic.

I made the design 

accordingly to the 

brand’s identity, where 

it is elegant, luxurious, 

feminine, and 

european.

The project focuses on 

the mobile web 

layouting.  

 

COLOR
PALETTE

BRAND
PERSONA

- Elegant

- Luxurious

- Feminine

- European

ICONS

FONT

Times New Roman

Times New Roman
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