




Halo!

I am a graphic designer 

not an architect.

I am just a girl who was fall in love with 

historical or classical related things such as old 

buildings, photos, songs, fashion, and antiques.

I chose classic and simple as my design style identity. 

I use old building elements and serif typeface 

on my logo to represent those identities.

I think of myself as an old building that always

opens its doors for those who want to learn from it 

and also for those who influence or give it new 

knowledge or perspective about anything. 

Each old building has a different architectural 

style from nowadays building’s style, 

as well as I am who prefer an old-style look 

and likes old things that are uncommon 

for today’s kids’ preference.

In conclusion, personally, I am very happy to share 

my thoughts, abilities, or everything else that I have with 

others and I also like and open to learning everything that 

other people give to me, as long it’s a good purpose for 

me and for others. I do not care about other’s opinions 

who think I am different. I think it is not important, as long 

as the goals and principles of life that I believe are good 

reasons and not give any negative effect on others, 

I will continue to believe what I have believed.
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full name  Charissa Djuhadi

place &  Kudus
date of birth  20/05/1999

address  Citylofts Sudirman Apartment, 
   Karet Tengsin, Tanah Abang, 
   Central Jakarta

phone   (+62) 811 2935 299
email   djuhadi.charissa@gmail.com
behance  be.net/charissadjuhadi
instagram  @chadjuhadi

2018 - now  BINUS Northumbria 
   School of Design
   Graphic Design Major

2017 - 2018  CIREFE (Centre International
   Rennais d’Etudes de Français 
   pour Etrangers)

2014 - 2017  SMA SEDES SAPIENTIAE 
   Semarang
   Language Major
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Halo! 
 I am Charissa, a young graphic designer who is willing to learn everything, 
always try to give my best, and to be a useful person wherever I am. As a student who
is in the process of growing and searching for the purpose of life, I am very open and 
interested in learning new things to become more knowledgeable and to be ready for 
the future. I always try to give my best in the fields that I am good at and capable of.

/curriculum vitae
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Design  Photography
Skills    Editorial
   Typography
   Branding
   Packaging

Software  Illustrator
Skills    InDesign
   Photoshop
   Lightroom
   Premiere Pro
   After Effect

Personal  Open-minded
Skills   Willing to learn
   Organize
   Adaptive
   Initiative

Language  Indonesian  -  Native
   Javanese      - Native
   English        - Proficient
   French         - Intermediate

- Environment  - Art 
- Education  - Culture
- Politic  - History
- Social Issues  - Photography
- Architecture  - Videography

Natizer Sanitizer

Part Time Graphic Designer 

CIA (Photography club)

Member

SWANARAPALA (Environmental concern club)

Member

Satoe Atap 
(Street children’s education-concerned community)

Active Volunteer Tutor (Aug 2019 - now)

Rumah Singgah Melody 
(Scavenger children’s education-concerned community)

Volunteer Tutor (Nov 4th - 27th 2019)

RSIA Miriam Kudus Daycare

Volunteer Tutor (Feb 3rd - 7th 2020)EXPERIENCE

SKILLS

INTEREST
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PROJECTS

CHANEL 
Catalog Shot 
& Creative Ads

Photography

JOURNEY MAGZ:
Labuan Bajo Edition

Photography
& Editorial

50’s Elegance 
Fashion Editorial

Photography

01/

02/

03/

04/

HERMANN ZAPF:
A Brief Biography

Editorial

/projects
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NISENI 
Newspaper

Editorial
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Sanitizer

Branding
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Paperclips

Packaging

06/
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08/

05/
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Coffee Table Book

Photography
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01/
/projects/chanel
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CHANEL 
Catalog Shot 
& Creative 
Advertisement

The aim of this project is to 
create a catalog shot and creative 
advertisement that can visualize 
the characters and concepts of the 
Chanel handbag through photos.

The concept of the creative 
advertisement is about an 
independent woman who is in a 
city, far away from her family but 
her days never feel empty and 
boring since she always spends 
them with her “best quality friend” 
by her side in any situation.

The concept of the catalog shot is 
elegant, clean, and charming. 
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CATEGORY

YEAR

Photography

2019

/projects/chanel
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LIST OF EQUIPMENT

CAMERA SETTING

FUJIFILM X-T20
Fixed Lend  35 mm F 1.4 R

GODOX  SK 300 I I

2 Umbrel las

2 Standart  Ref lectors

1 Trigger

2 Receiver

2 Light  s tands

Fixed Lens: 
XF 35mm  F 1.4 R

ISO: 1600

Aperture:  4.5 & 5.6

Shutter  Speed: 1/250
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Behind the scene of

Catalog Shot

Lighting diagram

Studio setup

/projects/chanel/behindthescene
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Comparison



12

Behind the scene of

Creative Advertisement

Lighting diagram

Studio setup

/projects/chanel/behindthescene
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Comparison
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02/
/projects/50’selegance



15

50’s  Elegance 
Fashion Editorial

The aim of this project is to create a 
fashion editorial that can visualize 
themes and concepts of products 
that are shown in the photos.

The concept of this fashion editorial 
is a beautiful, elegant, charming, 
and strong woman who stood on 
the side of the road under a street 
light where a man had promised 
her to meet him there. 

The night is getting late and the 
weather is getting cold. In her 
loneliness and tiredness, the woman 
continues to wait and hope the man 
will come soon. In doubt, she had 
a thought that he might be late or 
missed the train, but after waiting, 
the man did not come.

In disenchantment, the woman 
wonders why is it that easy for the 
man to make a promise and why 
she still have hope for that man 
even though it would only break 
her heart in the end.
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/projects/50’selegance
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CATEGORY

YEAR

Photography

2019
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Behind the scene of

Fashion Editorial

/projects/50’selegance/behindthescene

Studio setup

Lighting diagram
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Comparison

Before

After
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03/
/projects/journeymagz
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JOURNEY 
MAGZ

Labuan Bajo Edition

JOURNEY Magazine is a magazine 
about adventure and vacations in 
beautiful places. In the September 
2019 issue, it talks about the beauty 
of Labuan Bajo, which is located in 
eastern Indonesia, specifically on 
the island of East Nusa Tenggara. 

The concept of JOURNEY 
Magazine is clean and simple 
with aesthetic style.

Most of the photos in this magazine 
are photographed by me and 
some by my sister.
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CATEGORY

YEAR

Photography
& Editorial

2019

/projects/journeymagz
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Scan the QR Code

to view more pages
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04/
/projects/hermannzapf
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HERMANN 
ZAPF
A Brief Biography

A Brief Biography of Hermann 
Zapf is a book about Hermann 
Zapf, a famous graphic designer 
and typographer who gives a great 
impact on the world of
typography and design. 

The whole pages of this book are 
designed by implementing the 
characteristics of Hermann Zapf, 
such as classic, elegant, and simple.
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CATEGORY

YEAR

Editorial

2020

/projects/hermannzapf
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Scan the QR Code

to view more pages
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05/
/projects/kotatua
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Kota Tua
Coffee Table Book

Kota Tua is a coffee table book 
about historical buildings with 
ancient architecture in the Kota 
Tua area of Jakarta, around the 
Fatahillah Museum. 

The aim of this book is to better 
understand western art through the 
architecture of historical buildings 
in Kota Tua Jakarta.

All photos in this book are 
photographed by me.
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CATEGORY

YEAR

Photography

2019

/projects/kotatua
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Scan the QR Code

to view more pages
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06/
/projects/niseni
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NISENI
Newspaper

NISENI newspaper is a newspaper 
about arts and culture. 

The aim of this project is to make 
an attractive newspaper layout. 

This project is inspired by an 
exhibition about watercolor 
paintings held at Galeri Nasional 
Jakarta which located at 
Gambir, Central Jakarta.
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CATEGORY

YEAR

Editorial

2019

/projects/niseni
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07/
/projects/natizer
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NATIZER
Sanitizer

NATIZER is a natural disinfectant 
product made from natural, safe, 
high quality, and environmental-
friendly ingredients, such as 
lemongrass, cinnamon, and clove.

In this project, I rebranded this 
product so that its vision, objectives, 
image, strengths, and identity 
that want to be conveyed could 
be more appealing and 
convincing to consumers.

The aim of this project is to 
understand the vision of a product 
and make it happen. A product 
must be able to attract and convince 
consumers to be able to compete 
with other products. Therefore, the 
appearance and identity of 
a product must be conveyed 
clearly and attractively.
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CATEGORY

YEAR

Branding

2020

/projects/natizer
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08/
/projects/klipclip
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KLIP CLIP
Paperclips

KLIP CLIP is a tube of paperclips. 
Paperclip packs are usually only 
boxes that are easily damaged and 
not durable, but on this project 
I made packaging that can be 
used continuously and 
environmentally friendly. 

This packaging is made to make  
consumers’ life easier. The cap 
can be opened by rotating it like 
the camera shutter mechanism. 
Whereas on the body part of 
the packaging there is a magnet 
inside it, so that paperclips can 
be attached to the outside of the 

packaging so that if the consumer 
is in a hurry he can immediately 
take the paperclips attached on 
the outside of the package to save 
time. After the paperclips run out, 
consumers only need to buy the 
refill, so the old packaging can still 
be used because it is made from 
durable materials. 

The aim of this packaging design 
is to encourage the consumers to 
be more aware of single-use 
packaging that are not good for 
nature and the future.
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CATEGORY

YEAR

Packaging

2020

/projects/klipclip
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MATERIALs

SIZE

280 & 500 gsm 
cartons or cardboard

Height:  8 ,5  cm
Width:  6 ,5  cm
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